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MAKE PLANS now to attend this year’s 
20th anniversary NIRA Conference and 
Exhibit. Comprehensive program covers all 
phases — organization, administration, f- 
nance, operation — of employee activities. 


HEAR AND SEE top speakers, 
demonstrations and exhibits which 
kindle new ideas and keep you 
abreast of trends. 


MEET AND TALK with industrial 
directors. Together you have a vast 
pool of know-how unobtainable else- 
where in your profession. 


HELP AND BE HELPED in panel 
sessions where the give-and-take 
solves your recreation problems of 
today and tomorrow. 


REGISTRATION FEES: $40 for 


requested at proportional rates. 
























NIRA company and branch mem- 
bers; $50 for non-members wrap up 
a four-day bargain package which 
includes three luncheons, annual 
NIRA banquet and floor show, open- 
ing reception and tour plus admit- 
tance to all sessions and special 
events, souvenirs, door prizes, copies 
of conference program, directory 
and proceedings. Daily and single 
session registrations may also be 


Room rates at the Hotel Sherman 
conference headquarters run from 
$8-$15.95 single and $11.45-$19.95 
double. Room reservation and ad- 
vance registration forms will be en- 
closed in the May issues of the R/M 
and the NIRA Newsletter. 

Special wives program ($20) will 
feature sightseeing tours, fashion 
show, luncheon and other special 
activities of the conference. 


GO to ChicaGO in 196] 











Controlled 


ups personnel morale, cuts absenteeism, 
helps increase production. That's 


a pretty good case for in-plant athletic 
programs. Studies prove it out—plants with 
| oe sports participation for employees 


are more productive. 

Just having the program isn’t enough, however. Your plant needs the right athletic program, 
correctly planned and executed, and supplied with the right equipment. Your MacGregor dealer is an 
expert on setting up and operating leagues of all kinds, and he certainly has the finest sports 
equipment available right in his own store. He can assist you with initial planning, scheduling, 
tournament bracketing, selection of equipment, and even sanctioning by local athletic groups if 
necessary. He’s also adept at giving tired old programs a vigorous boost. Get your plant's athletic 
program started, or rejuvenated, now. Keep your employees’ after-hours energies and tensions 

in control by giving them controlled conflict. A call to your MacGregor dealer, or a 


J visit to his store, will get things moving. Do it today. 


The MacGregor Co., Cincinnati 32, Ohio 
DIVISION OF BRUNSWICK WORLD LEADER IN RECREATION 
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All out for 


by ART. GILLIGAN, CRA President 


T he Convair Recreation Association, 

Fort Worth, Texas, from its incep- 
tion as an industrial recreation pro- 
gram, has placed great emphasis on fit- 
ness and health. 

Practically every sport—baseball, 
softball, badminton, volleyball, to name 
a few—are included toward the objec- 
tive of maintaining the Convair em- 
ployee and his family in the best of 
health and fitness. 

But perhaps the two most brilliant 
jewels in the CRA health and fitness 
programs are the men’s and women’s 
health clubs. With a membership of 
1,700 participants, they represent two 
of the largest of 36 activities sponsored. 

The facilities accorded these two 
groups are as amazing as the figure of 
participating members. So amazing. 
that recently a fellow NIRA member 
sent its representative all the way from 
Minnesota to learn the details. 


FROM A HUMBLE BEGINNING 

As in all things, there was humble 
beginning for the CRA Health group; 
and since it is profitable for a recrea- 
tion director to learn the development 
process of a new activity, let’s begin in 
retrospect. 

In August 1953, a scant 40 male em- 
ployees petitioned the CRA Council to 
sponsor a weight lifting activity, The 
council deliberated, and with its usual 
foresight approved the budget. 

As its first Commissioner, I. B. Hale. 
former Texas Christian University foot- 
ball great and All-American, was 
selected. Under his guidance, various 
weight lifting sets. dumbbells and bar- 
bells were purchased, a room of the 
original CRA Center was outfitted with 
mats and a few lockers, and workouts 
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FITNESS 
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1,700 Convair men and women fight the battle of the bulge in 
two health club gyms, open 16 hours a day, six days aweek 


began. The only requisites for the par- 
ticipants were shorts, tee shirts and 
tennis shoes. 

Hale stated the objectives well, 
“Weight lifting is one of the great 
equalizers. It enables a heavy man to 
lose weight—a light man to build up 
his body. Health and strength—one na- 
turally goes with the other. If you 
build up your body, health improves, 
one is less prone to disease or infec- 
tion.” Some of the exercises prescribed 
for the novices sound real exotic. Here 
are two: 

Military Press: Lift the weighted 
barbell in front of the face from the 
floor and then overhead. This re- 
quires deep breathing. Lungs and 
chest are developed as well as 
shoulders and arms. 

Reverse Press: Lift the barbell from 

the shoulders behind the head di- 

rectly overhead. This exercise 

strengthens necks and shoulders. 

Participation continued, increased 
and in 1956, a new feature was added 
to stimulate interest. The title “Mr. 
Convair” was placed in contest. 
Aspirants were plentiful. 

The contest was held under Amateur 
Athletic Union rules. Contestants were 
judged on musculature, proportion, ap- 
pearance and development. Prizes were 
awarded for the first three places. 

It goes without saying, this event 
was an inspiring success—with par- 
ticipation increased and with the 
second besters heatedly talking of next 
year’s competition. 

1956 was, in more ways than one, a 
banner year for the Men’s Health Club. 
for the Convair Recreation Association 
moved to its new Clubhouse situated on 
80 acres of wooded, rolling land. The 


a 





Clubhouse design naturally provided f 


for what was then deemed adequate 
space for the weight lifters. Showers, 
rest room, lockers, racks for dumb- 
bells and barbells and a steam cabinet 
were the tools furnished. 

In March of 1958, the CRA felt 
that a sure bet was being missed: 
therefore. the fair sex was given their op- 
portunity to vie in the health and fit. 
ness program. A gym, identical in size 
to that accorded the men, was pro- 
vided. Its equipment included dumb- 
bells and barbells—dainty by men’s 
standards—rowing machines, a bicycle 
training machine called an exercycle. 
an automatic reducing machine more 
aptly called a belt vibrator, showers 
and the proverbial powder room. 





THE LADIES LOVE IT 

The gals swarmed to this new offer- 
ing—Convair wives desiring to fight 
the battle of the bulge, Convair typists 
out to combat that occupational 
hazard—stenographer’s spread. 

About this time, Mr. Hale resigned 
as commissioner, and his place was 
filled by Mr. H. L. Carter, Carter, a 
handsome _ six-foot-plus picture _ of 
strength and health, gave the two 
groups additional impetus. He had the 
benefit of a number of physical educa: 
tion courses at Texas Christian Uni- 
versity, as well as being a graduate of 
a recreational school. 

Describing his recreational school 
training, he had this to say: “We 
learned every muscle of the body and 
what to do to build them. It was ak 


MEN’S AND WOMEN’S GYMS, both 
24’ x 60’, provide impressive variety of equip 
ment. Great contrast in exercises performed by 
the two groups makes interesting study. 
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most as detailed as a medical school 
course in anatomy. We learned the use 
of each muscle—what is good for it 





and what it not, which ones we need to 
develop and which ones to leave alone.” 

Carter made good application of this 
knowledge by writing it down on sug- 
gestion sheets. These suggestion sheets 
then were used to supplement his per- 
sonal instruction to novices. Other vol- 
unteer instructors assisted him, direct- 
ing their efforts toward prescribing a 
safe but exacting program. 

That summer, Mr. Carter recognized 
the progress the women’s group had 
demonstrated by declaring that a con- 
test would be held to determine “Miss 
CRA Health Club for 1958.” 

The event was coupled with a plant- 
wide dance at which a popular combo 
furnished the music. Carter stated, “We 
have a wonderful health club, a won- 
derful membership and some very 
beautiful women who would do well 
in any beauty contest.” He was right- 
some of Convair’s loveliest young 
women competed. 

The judges were newspaper men 
from Fort Worth’s The 
contest. the dance was a complete suc- 


two dailies. 


cess. It had the total effect of pointing 
up the Women’s Health Club and 
the opportunities offered. Membership 
doubled, tripled. The boom was on. 
With 


ticipation, 


tremendous increases in 
the allocated 
equipment now became inadequate to 
the demand. Carter met with the CRA 
Building and Area Operating Commit- 
tee. CRA Council action was obtained 


par- 


space and 


in 1959, approving an expanded CRA 
health facilities program. 

The expansion plan called for two 
60’ x 24’ gyms. Work began immedi- 
ately, and in July of 1960, the health 
clubs reopened in their new settings. 

Additional equipment of every shape 
and purpose went into full operation 
from 8 a.m. until midnight, six days a 
week. 

The equipment offered is truly im- 
pressive. As well as steam cabinets, 
rowing machines, vibrators previously 
mentioned, there were sliding stand 
ma- 
chines, squat racks, ceiling lap ma- 


rollers, calf machines, leg press 


chines, leg curl machines, shoulder lifts 
and many others. 

To meet the demands imposed by the 
Women’s Health Club 


increased par- 








CRA 
Susen demonstrates use of health club equip- 
ment (l-r): vibrator, exereyele, shoulder lift. 





WOMEN’S INSTRUCTOR Holley 


ticipation, it was necessary to employ 
a part-time women’s health instructor. 
Very appropriately, the young lady 
selected for this task was the Miss CRA 
Health Club for 1959-60, Holley Susen. 

Holley’s philosophy as to whether 
organized exercise produces results: 
“Definitely. 
structions for three months 


Anyone who follows in- 
averaging 
about three, one hour sessions weekly 

She 


tempers this, however, by adding that 


can show. excellent results.” 
proper diet also plays a part. 
Such a large scale activity naturally 
requires a stringent administration. 
Rules have been established to maintain 
safety at a maximum and to keep the 
gym operations clean and efficient. 
Members must keep the locker room 
orderly, adhere to the no smoking ban, 
and follow instruction sheets govern- 
ing the use of equipment. Each mem- 
ber has a card on file which details his 
weight, measurements and the exercises 


he or she is performing. 


425,000 RECREATION HOURS 

Now as to what every recreation di- 
know—how many 
from 
how about financing? 


rector wants to 


recreation hours evolve such a 
program ¢ 

The first question is simply answered 
by arithmetic—1,700 


workout 


members times 
an average of five 


week, times 50 weeks a year equals 


hours a 


125.000 recreation hours annually. 

Besides a nominal budget from funds 
derived from vending machine receipts, 
a $2 membership fee is levied an- 
nually, which contributes toward re- 
furbishment of existing equipment and 
purchase of new equipment. 

Mr. Carter’s advice to recreation di- 
“Get the health 
the financing and participa- 


rectors program 
started 


tion will evolve naturally.” 














from little duffers .. . 


TOMORROW'S CHAMPS 


Kids’ golf tournament proves to be a natural 


attraction at Du Pont’s Savannah River Plant 


€€@ olf,” says Tony Orsini, recreation 

director of the Du Pont operated 
Atomic Energy Commission Savannah 
River Plant, “is by far our fastest 
growing employee activity.” 

This is no coincidence. Strategically 
located for golf, the plant is situated on 
a 200,000 closed-to-the-public tract be- 
tween Aiken, S. C., and Augusta, Ga. 
“Golf, in the winter resort town of 
Aiken and in Augusta, home of the 
world-famed Masters Tournament, is 
almost more than a sport,” enthuses 
Orsini; “it is just short of being a way 
of life.” 

In 1958, the employee-elected board 
of directors of the plant’s Operations 
Recreation Assn. decided to expand its 
program for the children of members. 
Inevitably, a golf tournament for the 
younger set was one of the activities 
selected for sponsorship. 


Readin’ (the green), ’ritin’ (the score) and 
*rithmetic (figuring the Callaway handicap) 
is this Savannah River threesome’s happy 
version of summer school. 


The decision has proved to be a 
natural. Already making plans for this 
summer, ORA tournament directors are 
confident that the fourth annual kids’ 
tournament will be the biggest and 
best yet. 

Using the Callaway handicap system, 
the tournament is run in three flights 
based on the entrants’ ages: 10 through 
11, 12 through 14 and 15 through 19. 
The system has worked well and _ re- 
quired no revisions. Trophies and 







































Eager beginners like Gary Mullins (|) 
quickly pick up the game’s form as well us 
its flair and develop rapidly into polished 
golfers like Charles Taylor, Jr. (r). 




























plaques are awarded to the leaders jy 
each age bracket. 

A total of 36 youngsters teed off jn 
the first tournament, a somewhat 
smaller number than anticipated. The 
committee found out too late to change 
that the meet conflicted with the open. 
ing of high school football practice. 


MOTHER CADDIES 

This was corrected the following 
year, and the field jumped to 60 boys 
and girls. 

Most of the players are in the two 
oldest age brackets, but in many ways 
the 10 and 11 year-olds steal the show, 
Some play the course in style with 
mother working as caddie. Others haye 
posted highly creditable scores between 
110 and 115. 

Over the short span of three years 
Orsini has seen remarkable improve § 
ment in his young golfers. The 18-hole 
tournament record now stands at 82. 

The golf meet is only one phase of 
an ever-increasing supervised recrea 
tion program for the children of ORA 
members. “The reasons for this are nol 
hard to find,” says Orsini. 

“Parents, naturally, appreciate hav- 
ing wholesome entertainment provided 
for their children. Children, on_ the 
other hand,” continues Orsini, “help 
the ORA by influencing their parents 
to become ORA members in order that 
they may participate in the various 
activities.” 

In golf, however, the parents don't 
need encouragement. ORA annually 
sponsors five 54-hole tournaments. The 
first 1961 event, which was concluded 
on March 18, drew 288 golfers. But 
this is hardly enough to sate the golf- 
ing appetite. ORA sponsors 16 de: 
partmental golf leagues that _ play 
throughout Aiken’s long season. 














Official 
Top-Flite 
Softball 


The softball that never cries uncle! 


Pitchers, batters, managers all agree—Spalding’s 
Official Top-Flite Softball fulfills every promise. 

Pitchers want the “feel” of the Top-Flite; it gives 
them better control, greater confidence. Its lively 
center makes it an instant hit with batters: makes 
it easier to give it a ride. 

Long life? Managers know that the tough cover 
and all around durability stand up game after game. 

Here’s why: Spalding takes the finest Java Kapok 
and molds it into a perfectly rounded “vitalized 
center.” Then two layers of Dura Cord are wound 


over it, insuring firm and constant uniformity of 
shape; and finally, the handsewn top-quality white 
leather cover is latex bonded to the winding to give 
that extra firmness and durability. 

The finest materials and expert craftsmanship all 
add up to Spalding’s secret of success. The amazing 
Top-Flite Softball has the best combination yet... 
making it the finest available anywhere! 


ALDING 


sets the pace in sports 
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MERZ Is 


Fourth of a series 


Does Industrial Recreation Pay? 


What do employees think of the cost, leadership and other 


specific aspects of their company’s recreation program? 


R|M’s review of the NIRA pilot study “Does Industrial Recreation 
Pay?” is continued in this the fourth of five articles. 

Previous articles have summarized the relationships found between 
recreation participation and favorable employment characteristics. 
the factors that affect participation and employee opinions of the 
alleged values of industrial recreation. The concluding article will 
summarize the reasons for non-participation. 

The study was undertaken by RajendranathChowdhary as the 
thesis for his M.A. degree at the U. of Minnesota. He was advised 
by Dr. H. G. Heneman, Jr.. professor of economics and industrial 
relations and director, Industrial Relations Center. U. of Minnesota. 


7 hy is a company’s recreation program successful? Or 

unsuccessful? To what extent is participation affected 

by cost, competition from other recreation opportunities. 

availability of company facilities, quality of leadership and 
other related factors? 

To conduct preliminary research in this area, the NIRA 
pilot study “Does Industrial Recreation Pay?” solicited 
employee opinion regarding specific aspects of their com- 
pany’s recreation program. The results, summarized below, 
were obtained from a sampling of 10% of the employees in 
four companies in the Minneapolis-St. Paul area. 

The contrasts in the quality of the four programs studied 
in the report (see program summaries below) add con- 
siderable interest in comparing the employee responses to 
the nine selected statements. Percentages of employee par- 
ticipation range from Company A’s 62% to Company B, 
30% ; Company C, 27% and Company D, 52%. 

While only the total employee response is listed in these 
tables, a breakdown included in the report shows that the 
great majority of “undecided” responses came from non- 
participants. Generally, most of the favorable replies came 
from recreation program participants. 

Cost. The membership dues and admission charges of my 
company's recreation program are fair and well set: 


Company A Company B Company C Company D 
Agree 93% 55% 41% 92% 
Disagree 2 1 3 1 
Undecided 6 44 56 7 


Many employees are drawn into my company’s recreation 
program because of its low cost: 


Company A Company B Company C Company D 
Agree 59% 25% 17% 37% 
Disagree 12 16 23 29 
Undecided 29 59 60 34 


The percentage of employees agreeing with both of these 
statements regarding program costs parallels the percentage 
of participation in the four companies. This should provide 
sufficient proof that a relationship exists. 

This seems particularly obvious in the case of the two 
extremes, Company A and Company C. In the latter, less 
than half of the employees feel that the cost of the recrea- 
tion activities is fairly established. Only 17% feel that the 
program’s low cost attracts participants, while an even 
greater number, 23%, disagree with the statement. This 
would seem to be an important factor in the company’s 
low percentage of recreation participation. 

The comparatively lower percentages of agreement with 
the second statement would also seem to indicate that bar- 
gain rates are not the primary attraction of industrial 
recreation programs. 


Activities. The recreation program of my company does 
not offer enough activities: 


Company A Company B Company C Company D 
Agree 3% 13% 35% 9% 
Disagree 79 45 20 65 
Undecided 18 42 45 26 


Only a few employees are interested in the recreation pro- 
gram of my company: 


Company A Company B Company C Company D 
Agree 9% 20% 42% 20% 
Disagree 63 41 20 62 
Undecided 28 39 38 18 


Again the responses reflect the participation percentages 
at each company. This reaffirms the uncontested theory that 
a wide variety of activities creates interest which in turn 
huilds participation. 


see RESEARCH REPORT, page 23 





Summary of the Company Programs Studied in the Report 


Company A: Program administered by Em- 
ployee Recreation Assn. with elected board of 
directors representing all departments of com- 
pany. Supervised by highly qualified, full-time 
recreation director, Individual activity groups 
also elect own officers. Income: $1 ERA dues, 
individual activity fees, vending profits, 
salvage sales and company contributions for 
special events. 62% of the employees ac- 
tively participate in the recreation program, 
which covers a broad range of activities, most 
of which are open to family members. 


10 
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Company B: No centrally organized ERA. 
Program, open to all employees, is supervised 
by service club of male employees who have 
been with the company 10 or more years. In- 
dividual activities elect own officers. Part- 
time, voluntary recreation director. Income: 
individual activity fees, vending profits, serv- 
ice club contributions. 30% participate. 


Company C: No organized ERA. Employees 
organize individual activities, elect officers 
and assess dues. No full or part-time recrea- 


tion director. No family participation. Grants 
for new activities cleared through personnel 
dept. Income: activity fees; for new activities 
and special events—90% vending profits, 
10% company contributions, 27% participate. 


Company D: Well organized ERA with 
elected officers, full-time recreation director. 
Individual activities elect officers and charge 
fees. Income: $3 ERA dues, activity fees, pte 
ceeds from special events. Company contr! 
butions match ERA dues. 52% participate. 















wm 


Bowling’s a great way to meet new people,..make new friends! 


Men or women...all of your employees go for bowling 
ina great big way. Reason: There’s nothing like bowling 
to help people get acquainted and have fun together. 
And, bowling lifts morale, keeps workers fit, builds a 
real team spirit. No wonder more and more companies 
are starting bowling programs! 


To get your own bowling program under way, call on 
your local “Magic Triangle” bowling proprietor. He’ll 


AMF PINSPOTTERS INC. 


help you organize teams, set up schedules, even instruct 
beginners. What’s more, he offers you the best in bowl- 
ing. Good service, pleasant surroundings, and bowling 
equipment by AMF —featuring AMF Automatic Pin- 
spotters with the exclusive “Magic Triangle” Signaling 
Unit. Contact your “Magic Triangle” bowling center 
now, and let your employees in on the fun of bowling. 


It’s America’s Number One Sport! 


BOWL WHERE YOU SEE THE 


SUBSIDIARY OF AMERICAN MACHINE & FOUNDRY COMPANY 


AMF BUILDING + 261 MADISON AVENUE, NEW YORK 16, N. Y. 


“MAGIC * TRIANGLE” 
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by DICK MILLER 


Jndustry. a newspaper, and a state 

agency combined forces to bring the 
benefits of a Teen Hunters’ Club ex- 
perience to the Steel City of Gary, Ind.. 
last fall. 

Ed Mitchell, recreation director for 
U.S. Steel’s Gary works, and a NIRA 
veteran, heard about the Teen Hunt- 
ers Club at the 1960 NIRA Con- 
ference, and had the idea on an agenda 
for a U. S. Steel Goodfellows Club 
project. Jack Parry, outdoor editor for 
the Gary Post-Tribune had the pro- 
gram in mind for a newspaper com- 
munity service project. 

When the met at a Gary 
luncheon, and a Teen Hunters’ Club 
shooting and hunting education clinic 
turned up as a subject for conversa- 
tion, a cooperative project was born. 

A phone call to the Sportsmen’s 
Service Bureau brought the suggested 
format and materials. An- 
other phone call enlisted a crew of 
Northwest Indiana 


two 


necessary 


conservation — of- 


RECREATION MANAGEMENT, APRIL 1961 


handling of the .22 cal. rim-fire rifle. 


ficers to serve as instructors on the 
big day, along with members of the 
Goodfellows Pistol Club. 

The Goodfellows-Post-Tribune Teen 
Hunter’s Club differed slightly in for- 
mat from most Teen Hunter programs. 
Since the date was set for Saturday of 
the Labor Day week-end, parents were 
invited to participate along with the 
youngsters, and a family experience 
was charted. 

Scene of the Gary clinic was the 
beautifully appointed Goodfellow’s 
Summer Camp, with it’s 10-point rifle 
range, lots of open space for hand-trap 
thrown clay target shooting, and 
spacious clubhouse for the skull-session 
which precedes actual shooting activi- 
ties in a Teen Hunter’s Club clinic. 

Genial host Ed Mitchell provided a 
good supply of door prizes, which were 
awarded at the close of the opening 
session in the Goodfellows main lodge. 

The day began with demonstrations 
and lectures on firearms knowledge, 


RANGE PROCEDURES and safe hunting practices were explained (below) shotgun handling 
demonstrated (right) by Dick Miller, field representative of the Sportsmen’s Service Bureau, 
who assisted in organizing and staging the Teen Hunter program. 


CONSERVATION OFFICERS helped 


teach the youngsters the correct use and 


SHOOTING CLINIC 
TRAINS TEENS 


Here’s how U. S. Steel sponsored a Teen Hunter’s 


Club shooting clinic as a joint-community project 


safe hunting practices, and explana- 
tions of game laws by conservation de- 
partment personnel, followed by ques- 
tion and answer sessions. 

After the classroom events, the 
youngsters and their parents adjourned 
to the rifle range, and fired 10 shots 
with the .22 cal. rim-fire rifle, under 
supervision of the instructors. Then all 
hands, youngsters and parents alike, 
got a taste of smashing moving clay 
targets. Marksmanship in this event 
was superb. 

Your club can bring the best in 
shooting and hunting education, for 
safe and sane gun handling, to it’s 
community by sponsoring a_ Teen 
Hunters’ Club clinic. Full details can 
be obtained from Sportsmen’s Service 
Bureau, 250 E. 43rd St., New York 17, 
N. Y. 















































"TWA THE § 
















Now for employees I7 days. ..only *81622’on 


TWA SuperJet Tours oF EUROPE 


ROME : PARIS - LONDON 


TWA SuperJet Tours of Europe offer employees a sparkling new Grand 
Tour this spring. A festival of fun overseas...and a terrific travel bargain 
as well! Price includes transportation, hotels, breakfasts, sightseeing. And 
tourists can Fly Now, Pay Later. The perfect way to get your TWA Employee 
Vacation Plan off to a flying start! For details, send coupon below. 


Other TWA Tours of Europe available from 10 days...$606.60 


——-———-—-- MAIL COUPON TODAY--——-—-—-—-——4 
Please send promotion material and com- 
USA EUROPE -AFRICA:ASIA TRANS WORLD plete information on new TWA SuperJet 
AIRLINES, INC. Tours of Europe. 


Name. 





TWA 


THE SUPERJET AIRLINE’ 


tBased on round-trip Economy fares for each of 
two people traveling together from New York. 


Department RM-4, 
380 Madison Ave. Company a 
New York 17, N.Y. 











Address 


————e—eeee 













_—————————————————— 


"TW THe SUPERJET AIRLINE is a service mark owned exclusively by Trans World Airlines, Inc. L 
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SPRING SPORIS PLANNER 























NATIONAL 5,400,000 7,840,000 7,925,000 

PARTICIPANTS* 

INDUSTRY 92.9% 90.8% 27.9% 

SPONSORSHIP** 

NATIONAL U. S. Golf Assn. Amateur Softball Assn. American Amateur Baseball Congress ennis Asst 

ASSOCIATIONS National Golf Foundation National Baseball Congress 

SOURCES OF U. S. Golf Assn. 25¢ ASA, 12” fast and slow pitch, 75¢ AABC Handbook, free , $2, 1 

OFFICIAL RULES Umpires Protective Assn., 16”, 60¢ NBC Guide, $1; rules only, 15¢ 

AIDS, BOOKLETS Nat'l Golf Fdn.: nine activities aids “How to Improve Your Softball,”’ AABC Umpires Hdbk (85¢), Scorer’s rove You 
and instruction booklets ranging from Athletic Institute, 50¢ Hdbk (50¢), Tournament Manual , 50¢ 
50¢ to $2, plus materials for plan- (85¢), Rules in Pictures ($10). 
ning golf courses, aids for profes- “How to Improve Your Baseball,” 
sionals and other data. Athletic Institute, 50¢ 

a — a . —— —_ _ - - eee — 

INSTRUCTIONAL Nat'l Golf Fdn.: ‘Beginning Golf,” “Beginning Softball,” Athletic Insti- American and National Leagues of Tennis," 

FILMS, SLIDES 35mm color slidefilm in sound or tute, 35mm color slidefilm, sound or Professional Baseball Clubs has wide color sli 
silent. Runs 37 minutes includes in- silent, 390 frames on all phases. variety of instructional 16mm sound | 7.15 « 


NATIONAL 
TOURNAMENTS 


NEW RULES 
CHANGES 


ee 





structor guide and student handbook, 
$39.50 or rental 


Mid-West Industrial Golf Tournament, 
Aug. 19-20, Lafayette, Ind. 


Penalty for hitting ball out of bounds 
reverts back to loss of stroke and 
distance. However, local course has 
option to adopt rule calling for one 
stroke penalty only. 





Sound version, $79.50 or rental 


Men’s World: Sept. 15-24, Clearwater, 
Fla.; Women’s World: Aug. 25-Sept. 
2, Portland, Ore.; Industrial Slow- 
Pitch, Sept. 1-4, Toledo, 0.; Open 
Slow Pitch, Sept. 1-4, Louisville, Ky. 


Legal diameter of fast pitch bat has 
been increased from 214” to 214,” 


= 





films available on free loan. 


—— nt 


AABC: Sept. 15-19, Battle Creek, 
Mich. NBC; opens Aug. 18, Wichita, 
Kan. 


NBC will experiment with rule calling 
batter out after hitting three foul 
balls. Several AABC scoring rule 
changes. 








= 


we 





...@ guide to the sources of official rules, instructional materials and 


other program aids to help plan bigger, better employee sports activities 


18,000,000 (hunters) 


25,620,000 





Not available 





34.1% (all shooting programs) 





40.4% 


American Casting Assn. 
Sport Fishing Institute 


40.8% 





The National Horseshoe Pitchers’ 
Assn. of America 








gress | Mennis Assn. American Trap Shooting Assn. 
National Skeet Shooting Assn. 
Sportsmen's Service Bureau 

, $2, rules only 25¢ ATSA, free 

NSSA, free 

orer’s rove Your Tennis,” Ath- Sportsmen’s Service Bureau: ‘‘How 

anual , 0¢ You and Your Friends Can Start a 

$10). Gun Club,” $1, “Shotgun Sports,” 

ball,” free. Other aids available from am- 
munition manufacturers. 

les of Tennis,” Athletic Insti- 

wide color slidefilm in five 

ound $57.15 or rental 

reek, Grand American Trap Shoot: Aug. 

hita, 18-26, Vandalia, 0.; NSSA World 
Championships: July 30-Aug. 5, Reno, 
Nev.; Armco Industrial Trap Shoot, 
Sept. 10, Middletown, 0. 

ee 
lling No signficant changes 
foul 














ACA: Fly & Bait Casting rules, 25¢; 


Accuracy Bait & Fly rules, free ACA 


Tournament Manual, 50¢; Skish 
guide, free 


“Tournament Fly Casting,”’ ACA, 
16mm color and sound, 27 min., free 
loan. Wide variety of fishing films 
available at almost any film library. 


ACA: Aug. 10-15, Long Beach, Calif. 
NIRA Postal Fish-A-Rama 


No changes 








NHPAA, free 





NHPAA: Horseshoe Pitching Manual, 
35¢; “Science at the Stake,” 50¢ 


NHPAA: July 18-26, Muncie, Ind. 


No changes 


(From the top) Sports Night banquet at- 
tended by capacity crowd of 700, honored 
champion KPAA teams. KPAA executives, 
past and present (I-r), Clayton Benson, ex- 
ecutive secretary, 1922-47; Carl Hallauer, 
first full-time KPAA employee (1914) and 
now Chairman of Bausch & Lomb, Inc.; and 
Joe Minella, current KPAA executive secre- 
tary. Benson, a past NIRA president, is now 
director of employee activities at Kodak 
Park. Diving equipment display was one of 
many exhibits by KPAA’s 15 special interest 
clubs during “Activities Nights.” Bowling 
champs, two of the 2,300 bowlers who en- 
tered the anniversary meet, received trophies 
from Bob Andrew, KPAA president. 









years of recreation 


Kodak Park Athletic Association 
commemorates its golden anniversary 
with a year-long program of special events 


rom 1910 to 1960, the Kodak Park 

Athletic Association has continually 
built on its enviable reputation as one 
of the oldest, largest and most out- 
standing industrial recreation groups in 
the nation. 

Thus, an all-out celebration was in 
order when KPAA, the recreation or- 
ganization at the Kodak Park Works 
of the Eastman Kodak Company, 
Rochester, N. Y., reached its golden an- 
niversary. 

To do the job right, the 13-member 
KPAA staff, headed by executive sec- 
retary Joe Minella, planned a_year- 
long series of special events. 

The golden jubilee attracted more 
than 45,000 Kodak people as spectators 
or participants and highlighted these 
activities: 

» Spring Show drew more than 33.000 
at 18 performances running from April 
1-9 at the company’s recreation center. 
Variety acts featured top-name profes- 
sional entertainers, 

» Bowling tournament with 2,300 par- 
ticipants and $5,500 in cash prizes was 
largest in KPAA history. Fourteen of 
Kodak Park’s 20 lanes were reserved 
on successive weekends from April 18 
to May 4 for the 400-plus men’s teams 
and 60 women’s teams competing. 

» Hole-in-One tournament at Kodak 
Park’s athletic field attracted 750 hope- 
fuls in August. 

» Sports Night banquet in October 
featured major league pitchers Bob 
Turley of the Yankees, Milt Pappas of 
the Orioles and Johnny Antonelli of 
the Indians who presented trophies to 
championship KPAA athletic teams. 

> Activities Nights attracted thousands 
of KPAA members and families to the 
Kodak gym on Nov. 4 and 5 to see 
special demonstrations and_ exhibits 
which dramatized the skills of KPAA’s 
15 special interest clubs, including 
water sports, skiing, radio, garden, 
pistol, dramatics. 

» Other events in the celebration in- 
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cluded special KPAA nights watching 
Rochester’s professional hockey and 
haseball teams and « pro football game 
excursion to New York City. The 
Eastern States Table Tennis Tourna- 
ment, the Northeastern Logging Assn, 
championships and an _ eight bout 
amateur boxing card were also brought 
in as part of the year-long program. 

As a memento of the anniversary 
year, KPAA distributed souvenir ash- 
trays to its 20,000 members. 

For 50 years, KPAA has lived up to 
the purpose set down in the hand- 
written minutes of its first meeting: 
* , . to promote all kinds of sports and 
social activities both indoor and out- 
door as its members may wish.” 


HALF CENTURY OF PROGRESS 

Four hundred members were re: 
cruited after that meeting in 1910 for 
a program that included bowling, soft- 
ball, clambakes, a dramatics club and 
smokers which featured boxing and 
wrestling matches. 

In the half-century since then, the 
program has grown to 50 men’s and 
14 women’s bowling leagues, two noon- 
hour softball leagues, five twilight soft- 
ball leagues consisting of 38 teams, 
three basketball leagues and 23 depart- 
mental golf leagues. 

KPAA also sponsors a summer soft- 
ball program for 2,000 Rochester-area 
youngsters and bowling and tennis pro- 
grams for children of KPAA members. 

Nor are the Kodak Park retirees 
neglected. They have a full slate of ac- 
tivities that includes foreign and 
domestic tours, bowling, golf, card 
parties and picnics. A room in_ the 
recreation center is reserved for them. 

KPAA, which had no facilities 50 
years ago, looks forward to the future 
in its new home, the Eastman Kodak 
Recreation Center. With 300,000 sq. ft. 
the center includes a gym, auditorium, 
meeting rooms, shooting range and 
other facilities. 
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2 WEEKS - 
EUROPEAN EMPLOYEES TOUR 
































S59o500 


Regular trans-Atlantic Jet-—No Charter—No Restrictions open to all—families and 
friends—All plants, large and small—no red tape—scheduled airline—no insurance worries and 
ABOVE ALL—this costs no more than charter tours. 





Treat your employees and club members to a low cost European tour - - 
now available to them for the first time 


5 countries—2 weeks. De- 10 countries—3 weeks. 
Tour No. 1 partures every Sunday, Tour No. 4 Belgium, Luxembourg, Ger- 
June through September. many, Switzerland, Liech- 


New York, Manchester, Stratford-on-Avon, Oxford, tenstein, Austria, Italy, Monaco, France, England— 
London, The Hague, Amsterdam, Cologne, Bonn, the New York, Brussels, Cologne, Bonn, Rhine, Black 
Rhine, Black Forest, Lucerne, Paris. Forest, Lucerne, Vaduz, St. Anton, Venice, Padua, 
Genoa, Monte Carlo, and French Riviera, Paris, 
London, Oxford, Stratford. 


$695 includes same terms as Tour #1. 





$595 includes trans-Atlantic Jet, hotels, meals sight- 
seeing, travel in Europe, conducted thruout, tips. 


kKkkkkkkaeKkk 


Why don’t you pick up the phone right now and call us collect for all details. 
Let’s talk it over by phone first -- it's so much 
easier than writing 


Ceceeeeseeeeeseeeseseseseeeeeeeeeeee @eeeeeeceoeooeoeoeoooeoeoeoeeoeeeeeeoeeee ee ®eeeeeeeeeeeeeeeeseeeoeeseeeeeeeeee 
: santa : : WASHINGTON, D. C. : : LOS ANGELES : 
: es Tony Hamilton eo: Walt Peters ° 
: Bill Pace e¢ Jorgen Kolle 2% Pete Lilla : 
: Lanseair Travel Service a Lanseair Travel Service = § Lanseair Travel Service : 
: 608 Fulton Nat'l Bk. Bldg. 3% $ 1026 17th St. N.W. 2 8 9441 Wilshire Blvd. : 
Atlanta 3, Ga. : ° Washington 6, D. C. . 3 Beverly Hills, Calif. : 
+ JAckson 5-2979 * :  MEtropolitan 8-6675 ea BRadshaw 2-8715 : 
Mibacceoessacnanessoescouseoecess Tedéasadsccadeenecsucsseceuusece | 


NY 







« LANMSEA/FA TRAVEL SERVICE,INC. 


1026-17th Street N. W.* Washington 6, D. C.* Metropolitan 8-6675 


Backed by 14 years of top-notch Lanseair experience and service. 
Lanseair—charter member of the NIRA Travel Council. 
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There’s “good will’ sewn right into... 


Uniforms 


If you measure the success of your 
athletic program in terms of the 
“good will” it creates . . . you'll find 
that it pays to outfit your 

teams with GENERAL uniforms. 
Comfortable, colorful, superbly 
styled... GENERAL uniforms give 
any team that “well-dressed” look 
... are the kind that players 

are proud to wear. 

Your local sports dealer will be 
glad to show you the wide selection 
of styles, materials and colors 
that are available. Ask him 
about GENERAL uniforms today! 

















uF = 












GENERAL ATHLETIC PRODUCTS COMPANY, Greenville, Ohio 








EUROPE 


HAWAII 


1961 Jet Vacation Programs 


EUROPE 


© Fly KLM-PAN AMERICAN-UNITED 


Scheduled Jet Airliners 


® No eligibility requirements 


® Weekly departures starting Saturday June 17. 


Plan A — $699* p.p.— 16 days North & Central Europe 


Plan B— $799* p.p.— 22 days Grand Europe 


Plan C — $759* p.p.— 16 days South & Central Europe 
Plan D — $549* p.p.— 15 days Hawaii & West Coast 


* Prices are all-inclusive. 


Tour Arrangements by Blue Cars, Inc. 


‘ SEND NOW FOR A SAMPLE BROCHURE 
: Fill in and mail the coupon to: 


EDWARD KRONES ENTERPRISES, INC. 


509 Fifth Avenue 
New York 17, N. Y. 








“...the more extensive a man’s knowledge 
of what has been done, the greater will be his 
power of knowing what to do”—Disraeli 


National Industrial Recreation Assn., 203 N. Wabash, Chicago 1, Ill. 
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RMI 


New Plan Beats Charter 


Unlike their big company cousins 








employees of smaller firms have bee) 
left at home during the big rush \ 
foreign vacationlands made possible by 
low-cost air charters. 

Most small companies have been up 
able to interest enough employees an¢ 
immediate family members to fill ay 
airplane and thereby qualify for 
charter rates. Without a charter, costs 
have been prohibitive. 

To overcome the problem, a new no 
charter foreign travel plan has been 
developed at rates comparable and, in 
some cases, lower than typical charter 
tours. The plan offers a choice of two 







standard tours: one, a two-week tour of | 196! 
five E . ‘ Bie | 13 = Ont., ¥ 
ve European countries and 13 major & man it 
points of interest for a total cost of B Charri 


$595 per person; or, three weeks in ll) F 
countries and 18 cities for $695. offer | 

In addition to opening up low-cos B conve! 
European travel for small groups, the B aang 
plan also eliminates the need to meet & the tc 
other charter restrictions on passenger specia 
eligibility. Now the group traveler can ; 
invite his next-door neighbor or his Juni 
mother who lives in Podunk. For a The 
large company, employees of all branch F tion | 
plants can participate despite their loca: J mark 


tion or overall company size. Aviat 

Using regularly scheduled _ jet-air- Fac 
liners, the promoters of the plan. & ginnit 
Lanseair Travel Service. Inc., is able to J clinic 








ROD & GUN CLUB family fish fry 4 IND 














Thompson Ramo Wooldridge, Inc. § play 
Cleveland, featured “East African Safar! and 
| slides and narration by R. S. Livingstone abor 
| (r), TRW vice president of human rela Ath] 
tions. Getting a sneak preview: Ben Koz 9 Cor 
man (1), TRW recreation director: an £rot 
| Don Neer, NIRA executive secretary. liter 
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offer the substantial savings over the 
conventional price by making special 


| arrangements for the land portion of 


the tour including meals, hotels and 
special activities. 


Junior Bowler Instruction 

The second of two bowling instruc- 
tion periods has reached the half-way 
mark for children of North American 
Aviation employees in Columbus, O. 

Fach session runs for 11 weeks, be- 
ginning with a free junior bowling 
clinie and finishing with a tournament, 


INDUSTRIAL RECREATION was on dis- 
play at the recent 1961 Midwest Sport 
and Boat Show in St. Louis. The exhibit, 
thove, prepared by the McDonnell 
Athletic Club of McDonnell Aircraft 
(orp. highlighted action photos of the 
sroup’s comprehensive program, sample 
literature and organization. 


ae 


| 1961 CHAMPIONSHIP of the six-team Chemical Valley Hockey League in Sarnia, 
Ont., was captured by Polymer Corp., Ltd. employee squad. The distinguished gentle- 
' man in the first row wearing galoshes instead of skates is recreation director Jim 
Charrington. Dow Chemical Co. was runner-up. 


trophy presentation and ice cream and 
cake celebration. 

Following the opening clinic, the 
youngsters are formed into a 10-team 
league and bowl in competition for the 
10 weeks before the season’s tourna- 
ment finale. 

The program is sanctioned by the 
American Junior 
which provides a qualified instructor to 


Bowling Congress 


discuss and demonstrate fundamentals. 


Mystery City Contest 

To add a touch of intrigue and ex- 
citement to employee vacations this 
summer, recreation directors can capi- 
talize on a unique idea developed by 
the Forecaster, employee publication 
of Union Carbide Chemicals Co. in 
Texas City, Texas. 

The Forecaster selected a mystery 
city in each of the 50 states and urged 
its vacationing readers to send in post- 
cards. Every card postmarked from one 
of the cities was declared a winner. 


Announce Mid-West Golf Dates 


The 16th annual Mid-West Industrial 
Golf Championships will be held in 
Lafayette, Ind., Aug. 19 and 20 at the 
Purdue U. golf course. 

As in the past three years, teams and 
individuals will be classified into three 
divisions according to average scores. 
Team entry fee: $20. 

For details, contact Ray Detrick, 
tournament secretary, The Goodyear 


Tire & Rubber Co., Akron 16, O. 
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does all this! 
VERSATILE—Trolls, casts 
live bait, light or heavy 
lures, all with equal ease. 


RESPONSIVE—Super-sen- 
sitive tip gives ‘‘life-like’’ 
lure action. . . instantly 
relays every movement 
the fish makes when he 
nibbles, strikes or runs. 


. POWERFUL—Extra fast 
\, taper builds up to rug- 
ged, powerful butt for 
\ positive hook-setting, 
S| fish-getting power. 






































ALL PURPOSE ROD 
CASTS LURES FROM 
1/8 TO 3/4 OZ. EASILY 


Amazing Fishability! 
New fast taper 
design provides “‘self 
adjusting” action to 
cast a wide range 
of spinning lures, and > 
rogressive power to Eye 
heck and land the gamest* a 
fish. This spectacular : 
versatility is derived from 
Shakespeare’s exclusive ' 
method of laminating 
thousands of parallel glass 
fibers, straight and con- 
tinuous from the small diam- 
eter tip to the swelled butt. 
Result; unparalleled lightness 
and power! No.1426 Spin 
Wonderod. White with black 
and red extended winds. 
Fixed screw-locking reel seat, 
Stainless Steel Guides with 
Carboloy top. 6'6” or 7' $24.95 
Also No.1422 (same as above, 
but with sliding reel seat) $24.95 
SHAKESPEARE CO., KALAMAZOO, MICH. 
Shakespeare Co., (Canada) Lid., Rexdale, Ontario 


—-—— 


- nnd 





























DOUBLE-BILTO 
FOR POWER! 


Youble-bilt with (1)-a reinforcing glass fiber cy- 
indrical wall on the inside and (2) thousands of 
rarallel glass fibers on the outside for strength. It's 
iis exclusive Wonderod process that leaves the 
amous spiral markings—visible trademark of 
WVonderod quality. © By Shakespeare Co., 1959 


FREE 





FISHING CATALO 
You will enjoy this new big 
=~ catalog "Successful Fishing 
with Shakespeare Tackle,” 
showing the newest in reels, 
rods, and lines. Plus pocket 
fishing calendar showing 
best days to fish. 
SHAKESPEARE CO., Dept. RM-4, Kalamazoo, Mich. 
Please send me absolutely FREt your big new tackle cat- 
alog and 1961 fishing calendar, 





Name 





Address 





’ City Zone___ State 
















Grand prize in a special drawing at the 
Motorola cooking show was this deluxe 
Caloric gas range. Wally Dowswell (r), 
Motorola’s recreation director, congratu- 
lates the surprised and happy winner. 
Other prizes were handed out as the guests 
sampled the samples prepared in the 


demonstration. 





What's cookin’ ? 


An appetizing diet of cooking demonstrations 


and contests hits the spot in many programs 


Whether it’s a full-fledged cooking 
club, a series of cooking lessons, a one- 
shot demonstration or a_pie-baking 
contest tied in with the company picnic, 
more and more recreation directors are 
discovering that what may be kitchen 
drudgery to some is an_ interesting, 
enjoyable recreation to many others. 

Such is the case with Wally Dows- 
well, recreation director at Motorola, 
Inc. in Chicago. 

Interested as a result of a good turn- 
out in a baking contest held in con- 
junction with his Christmas-time Holi- 
day Fair, Dowswell made arrangements 
for a cooking demonstration. 


275 PLUS MEN 

The results were outstanding. More 
than 275 women employees turned out 
for the show plus a small, but sur- 
prising number of men. 

The show was a professional produc- 
tion in every respect. Staged by the 
Peoples Gas Light and Coke Co. and 
General Outfitting Co., an appliance 
dealer, a variety of cooking and food 
preparation techniques were demon- 
strated by Peoples’ home service super- 
visor and her assistant. 

The two experts had a busy night 
as the watched 


interested spectators 


them make coffee cake from frozen 
dough, rotisserie leg of lamb, broil 
lobsters and prepare jello moulds, snack 
trays and relish trays. An added “Dress 
Up Time” session demonstrated the use 
of garnishes to make the food look as 
delectable as possible. 

At the end of the evening the food 
was given away to the audience, but 
the highlight was the drawing for the 
door prize: a deluxe gas range. 


DIRECTOR’S DREAM 

To the recreation director, however. 
an important feature of such an event 
is its relative simplicity. 

In most medium and large cities. 
gas, light and power companies and 
some food companies have standard 
cooking demonstrations that they can 
give to any type of group. This relieves 
the director of the program planning 
phase of the activity. 

Most demonstrations are similar to 
that given at Motorola by Peoples Gas. 
but variations such as 
gourmet cooking, beginning lessons, 
cooking for two, etc. are also frequently 
available. A one hour lecture-demon- 
stration is standard and most com- 
panies want a guarantee of 50 to 100 
spectators, 


specialized 





Home service supervisor for the Chicago 
gas company’ which conducted — the 
Motorola cooking show helps draw the 
prizewinners. Note the use of large mirrors 
above the demonstration table and range 
(rear) to give all spectators a good view. 


Large crowd of approximately 275 women 
plus a sprinkling of men who also ap- 
preciate good cooking hints attended the 
demonstration. A local appliance firm set 
up a model, modern kitchen complete with 
refrigerator, sink, cabinets and range for 
the demonstration 
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This seal, pridemark of 
the Athletic Institute, 
identifies its members! 








The results of 2 national Workshops . . . 


2 great new books 
,.- long needed in the 
field of athletics, 
physical education, 
and recreation 


3.00 


EACH 


EXERCISE AND FITNESS 


Eminent authorities in the fields of physical education, physiology, 
nutrition, medicine, and psychology met at the Colloquium on Exercise 
and Fitness, sponsored by the University of Illinois College of Physical 
Education and the Athletic Institute, for the purpose of correlating 
research from several fields on the effects of training on the human 
organism. The result is this new, 248 page book—EXERCISE AND 
FITNESS—a landmark in the search for means of preventing or re- 
tarding the physical deterioration that has accompanied man’s 20th 
Century retreat from manual labor. 


EXERCISE AND FITNESS is a compilation of twenty papers, along 
with summary, which were presented to the distinguished members of 
the Colloquium. Included in the work are such titles as “Exercise and 
Heart Disease—Related Fields for Research,” “Exercise, Fitness, and 
Aging,” “Some Psychological Correlates of Physical Fitness and Phys- 
ique,” and “Exercise, Fitness and Weight Control.” Essentially the 
book reviews the effects of exercise on fitness, with a focus on humans, 
adults, and hygiene, rather than, but not excluding, animals, children, 
and therapy. It includes both basic and applied research presentations. 





Students, researchers, physical educators, doctors, and others will 
find this text of singular importance. 


UCN 
. S oO 


* * 
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Account] 
Maintenant? 


EACH 


EQUIPMENT AND SUPPLIES 


The Athletic Institute and the American Association for Health, 
Physical Education, and Recreation co-sponsored a national work- 
shop, composed of outstanding men and women leaders engaged in 
the conduct of athletic, physical education, and recreation programs, 
as well as specialists engaged in designing and manufacturing equip- 
ment and supplies. Also included among the workshop delegates 
were school administrators, representatives of state departments of 
education, and various national consultants. 


The result of the workshop is this 104 page book containing chap- 
ters on the following: ‘Significance and Basic Principles,” “Selec- 
tion: Types and Quantity,’ “Budgeting,” “Procurement,” “Ac- 
countability,”” and “Maintenance.” The material in the manual is 
based on the reports developed by the Workshop discussion groups. 
Helpful references and sources of additional information and mate- 
rial are included. Pictures, graphs, charts, have been used to illus- 
trate particular features. The basic purpose of this manual is to 
facilitate the purchase and use of equipment and supplies in such a 
manner as to achieve maximum participation, and assure the fullest 
benefits from programs of athletics, physical education, and recre- 
ation. 


This manual is designed for use as a textbook for such courses as 
“Organization and Administration,” and “Planning of Facilities 
and Equipment.” It is a valuable reference source for courses 
dealing in various aspects of sports and athletics. It should be 
included in the professional library of school administrators; 
administrators and teachers of athletics, physical education, and 
recreation; coaches; planning consultants; purchasing agents; 
manufacturers of equipment and supplies; and others in need of 
practical information concerning these areas, 


Order From: 


THE ATHLETIC INSTITUTE 


Merchandise Mart, Room 805 Chicago 54, Ill. 


2 RLV Tr 


A NON-PROFIT ORGANIZATION DEVOTED TO THE ADVANCEMENT 
OF ATHLETICS, RECREATION AND PHYSICAL EDUCATION 
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Helms Award Deadline 

Competition for industrial recrea- 
tion’s most distinguished honor closes 
April 20. 

By that date, all entry forms and 
supporting documents to be judged in 
the third annual Helms Industrial Rec- 
reation Awards Program must be on 
their way to NIRA headquarters. 

All companies entering the competi- 
tion will be classified into five divisions 
based on number of employees. From 
each of the five divisions, judges will 
select the company with the most out- 
standing industrial recreation _ pro- 
gram. The five winners will then com- 
pete against each other to determine 
the 1961 recipient of the Helms In- 
dustrial Recreation Award. 

The industrial award, co-sponsored 


with NIRA, is one of several inter- 
nationally famous award programs 


conducted by the Helms Athletic Foun- 
dation. Of these, the Helms Athlete of 
the Year Award, the Helms Hall of 
Fame and the Helms World Trophy 
are perhaps the most famous. 

NIRA entries will be judged on 
seven points: program, facilities, or- 
ganization, financing, leadership, con- 
tributions to NIRA and _ industrial 
recreation and general achievements 
during calendar year 1960. 


Postal Shooting Deadline 


Industry’s third annual postal rifle 
and pistol contest enters its last month 
of competition as the firing deadline of 
April 30 rapidly approaches. 

Co-sponsored with NIRA by the Na- 
tional Rifle Assn., the contest is open 
to any employee of a NIRA member 











Official forms have 
been mailed, but additional copies may 
be obtained by writing NIRA, 203 N. 
Wabash Ave., Chicago 1, Ill. 


Competition is open in eight dif- 


company. entry 


ferent matches, team and_ individual 
.22 caliber rimfire and CO, gas- 
operated rifle and pistol. 

National and regional champions 


will be named in all eight matches and 
trophies will be presented at the 20th 
anniversary NIRA Conference and Ex- 
hibit, June 11-14, in Chicago. 

Entry fee is $1 per individual and 
$41 per four-man team. 


Regional Meetings 
A three-day 
workshop and a_ luncheon 
brought the total of NIRA regional 
meetings to seven since the National 
Conference was held last May: 
» Western Conference, Feb. 24-26, Long 
Beach, Calif. The key address (“ 
planned industrial recreation is beyond 
a doubt a potent contributor to plant 
morale and is reflected in more and 
better production.” ) by John B. Clark, 
director of industrial relations for 
Norair Division, Northrop Corp., high- 


conference, two-day 


session 


lighted a packed three-day agenda for 
NIRA’s 11th Western Conference. 
Attended by 105 industrial recrea- 
tion directors, the Western rented ex- 
hibit space for the first time in its 
history and sold out its 12 booths, 
Newt West, personnel director of 
Helms Bakeries and NIRA Region VII 
Director served as chairman. 
» Industrial Recreation Workshop, Feb. 
18, 19, Turkey Run State Park, Ind. 
Sponsored by the Indiana State NIRA 


NIRA WESTERN CONFERENCE dignataries line-up behind podium: (I-r) Don 
Neer, NIRA executive secretary; Harry Clark, Nortronies; John B. Clark, Norair: 
Oskar Frowein, NIRA president, Newt West, Helms Bakeries. 
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VISITING the Helms Athletic Founda. 
tion in Los Angeles, NIRA president 
Oskar Frowein (1) of Republic Aviation 
admires the Helms World Trophy with 
Bill Shroeder, managing director. Helms 
also sponsors NIRA’s annual Industrial 
Recreation Achievement Award. 
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Committee, the two-day Turkey Run 
Workshop was a highly successful give- 
and-take seminar discussion of recrea- 
tion problems and solutions. 

» Seattle-NIRA Luncheon, March 7. 
Seattle, Wash. 
portance of industrial recreation func- 
tions and the benefits of NIRA services 
headlined a special luncheon meeting 
of 35 Seattle area industrial recreation 
directors. NIRA president Oskar Fro- 


wein was key speaker. 


Discussion of the im: 


GO to ChicaGO 


Challenged to match the outstanding 
program at Detroit last year, members 
of NIRA’s 1961 Conference Planning 
Committee have gone all out to make 
NIRA’s 20th anniversary session in 
Chicago a smash success. 

The Conference agenda, virtually 
completed, concentrates on penetrating 
and comprehensive treatment of timely 
management Pre- 
dicted show-stealers will be an analysis 
of purchasing practices and a probe 


recreation matters. 


into the ethics of frequent changes in 
bowling establishments, excessive prizes 
and methods for awarding league con 
tracts. Other highlights will include a 
study of park policies, vending opera 
activities and “live” 


tions, retiree 
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RESEARCH REPORT, from page 10 

Showing the same pattern as the responses to the state- 
ments on costs, only in Company C do the majority of em- 
ployees making a decision agree that their program does 
not offer enough activities and that only a few employees 
are interested. Company C’s poor showing, however, is 
mitigated to some extent by the fact that many of its 
younger employees do not have the opportunity to partici- 
pate in the program because of the nature of their jobs. 


» Facilities. The recreation program of my company needs 
M more facilities: 
Company A Company B Company C Company D 
) Agree 30% 30% 46% 46% 
Disagree 36 20 8 19 
1 Undecided 34 50 46 35 
; | The quality of the recreation facilities provided by my com- 
© pany is the the best in the community: 
i Company A Company B Company C Company D 
Agree 37% 16% 5% 18% 
| Disagree 12 20 44 29 
Undecided 51 64 51 53 


Run 
‘ive: 
rea: 








Of those making a decision, only in Company A, which 
has the highest participation, did a majority feel that their 
facilities were the best in the community and that there 
was no need for more. 

With this exception, the replies did not follow the same 
clear-cut pattern as they did to the previous statements. 

In the Twin-Cities area, most employees are unaware of 
the recreation facilities provided by other companies as 
indicated by the large number of employees expressing no 
opinion in regard to the second statement. 


Outside Opportunity: There are few recreational oppor- 
tunities available to me outside the recreation program of 
my company : 


Company A Company B Company C Company D 
Agree 54%, 48% 47 %o 60% 
Disagree 32 24 25 24 
Undecided 14 28 29 16 


Public and commercial recreation leaders in the Twin- 
Cities may well be deeply disturbed over these results 
which show that industrial recreation is by far the leader 
in providing recreation opportunities for adults. 

The low percentage of “undecided” and the preponder- 
ance of employees agreeing with the statement leaves no 
doubt about the importance of the role performed by indus- 
trial recreation programs. 


Leadership. I like the leaders of the recreation program 
of my company : 


Company A Company B Company C Company D 
Agree 55% 27% 25% 50% 
Disagree 3 2 2 7 
Undecided 42 71 73 43 


The leaders of the recreation program of my company make 
people want to participate in the program: 


Company A Company B Company C Company D 
Agree 45% 25% 15% 31% 
Disagree 8 9 17 22 
Undecided 47 66 68 47 


The programs at Company A and Company D are ad- 
ministered through an employee recreation association con- 
sisting of elected officers. The advantages of this system are 
dramatically shown by the responses to these statements 
on leadership. The high percentage of employees expressing 
0 opinion at Companies B and C would indicate that they 
have had little contact with the program leaders. 

NEXT MONTH: Reasons for Non-Participation 





GAME-TIME'S NEW 


ROCKET CLIMBER 


An exciting climber that lets small tots share in “space 
age” adventure. All-welded steel construction, and the 
all-welded “launching support” bolts easily to the 
rocket itself. Frames are galvanized and finished in 
weatherproof aluminum finish, while the colorful tail 
fins are in red and white Grab-tite coating. The overall 
length is approximately 12’6” and the height of the 
nose ring is7’ 6”. For permanent installation. Here’s the 
perfect climber for junior “astronauts”! Price $179.00. 





Write for free literature on Game- 
time’s complete line of playground, 
park, and sports equipment. 


GAME-TIME, INC. 


609 Jonesville Rd. Litchfield, Michigan 











knowledge of what has been 
what to do.” The 
worth countless hours of study. 
can benefit 
STAND 
already solved 
at your finger tips special 
service, a 
developments and trends. Use 


“The more extensive a man’s 

done, the greater will be his 

power of knowing 

WHY cachange of 

information is 

It saves painful trial and 

error. Why stand alone when you 

from others 

who have 

problems similar to yours? Why 

stand alone when you can have 

research, 

ALONE? consultation 
® 

reference 

library, news of the latest 

the services of the National 

Industrial Recreation Association. 
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tt NATIONAL RIFLE ASSOCIATION SALUTES INDUSTRY! 





BOEING 


Employees’ Rifle and Pistol Club 
Seattle, Washington 


Supported by THE BOEING AIRPLANE CO. 


CLUB OFFICERS 


Ed Heineman Chairman, Board of Directors 

David B. Anderson 
Secretary, Board of Directors 
Member, Board of Directors 
Member, Board of Directors | 
Club Manager |P 
















Seventy employees of the Boeing Seattle Aero Divisions are members of the Boeing 
Employees’ Rifle and Pistol Club. Since 1954, the Boeing Club has conducted an active 
shooting program of rifle and pistol leagues, training courses and informal target 
practice. 


sheen tear 2S 


Doug Salsbury 
Bob White 
Bob Utter 


League shooting enables new and experienced shooters to overcome the “pressure’’ Write for Information 
often associated with competition. By providing practice under match conditions, league 
shooting prepares club members to fire in tournaments where competition is keen. In 
addition to league activities, the club conducts training sessions on the proper and safe 


use of firearms and the development of shooting skill. 


Industrial Recreation Executives are invited 
to write to the address below for further infor- 
mation on organized rifle and pistol shooting. 
Details on how your company can sponsor a 


NRA is proud of its association with the Boeing Airplane Company and its em- NRA-affiliated club will be sent without cost 









ployee rifle and pistol club. We salute both the club and the employer. 


or obligation, of course. 


NATIONAL RIFLE ASSOCIATION, 1600 Rhode Island Ave., N.W., Washington 6, D. C. 














water 

that many of these lakes may soon prof grant 

RIM INDUSTRY ITEMS vide more recreational hours to the fp they 

winter ice fisherman than they do to high 

the summer angler.” He 

Holiday Trend of 61% since 1958 according to the 85% 

A rise in the number of paid holi- Minnesota Dept. of Conservation. are n 

days was the most marked trend re- Lake Minnetonka’s 14,000 acres Use Boat Taxes for Boaters Th 

vealed by a comparison of the National “®T covered with 2,125 fishing houses To meet the demand for additional mari 
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Ice Fishing Increase 
An aerial of lakes the 
Minneapolis-St. Paul area indicates 
that ice fishing has grown surprisingly 
in the past few years. 
Counts of and 
houses from the air show an increase 


census in 


angling spearing 


NITE GOLF is made possible on this 
1,000 yd. short course in North Carolina 
using only 66 of General Electric’s new 
Quartzline 1500-watt lamps mounted on 
12 poles at 30 ft. height. 


parative rates of increase, it is believed 


Federal governments on fuel used in 
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water craft. Two-thirds of the states 
grant refunds of the state tax since 
they are generally used to pay for 
highways. 

authorities estimate that 
85% of the taxes paid on marine fuel 
are not claimed as refunds. 

The OBC that the 
marine tax revenue be placed in a 
Waterways Trust Fund to provide 
boating facilities just as municipalities 
and other agencies have long built golf 
courses and swimming pools. 

Based 1959 fuel consumption 
estimates, the OBC computes marine 
lax revenue to be in excess of $30 
million annually. 


However, 


recommends 


on 
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OUISVILLE SLUGGER 


Details of the OBC proposal and its 
solution to collection and administra- 
tion of the funds are outlined in a 
free booklet, “Financing Boating Fa- 
cilities by Use of State Marine Fuel 
Taxes,” which may be obtained by 
writing Government Relations Dept., 
Outboard Boating Club of America, 
307 N. Michigan Ave., Chicago 1, Ill. 


Babe Ruth League Booms 


Samuel M. Welch, new Babe Ruth 
League president, had good cause for 
optimism when he stated recently, “We 
have come a long way, over a lot of 
hurdles, and have survived some pretty 
hard bumps . I sincerely believe 
now we are coming out of the woods 
and into a very bright future.” 

Backing Welch’s statement is the 
League’s phenomenal growth record. 
its 1952, the 
number of Babe Ruth players has 
multiplied 30 times from 4,110 boys to 
last year’s 130,000. 


Since conception in 


BAT BOY is unique method for storing 
baseball equipment. Unit can be folded 
and rolled away on pneumatic tires. 


Priced at $49.50 by Leflar Enterprises, | 


1426 S.W. 2nd Ave., Portland, Ore. 
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Dayton Steel Racquets 
are ideal for any indus- 
trial tennis or badminton 
program. Their speed and 
accuracy have long made 
them a favorite of pro- 
fessionals and beginners. 

What's more, Dayton Rac- 
quets are practically inde- 
structible. Their steel strings 
and tubular steel frames are 
not affected by climatic 
changes. No covers or presses 
needed to protect them. They 
won't warp, splinter, rot, sag. 

Investigate them now. See 
them today at your local 
dealers or write direct to 
factory for more information. 


Dayton Racquet Company 
1041 Albright St., Arcanum, Ohio 


) Bkewasepe! 


STEEL RACQUETS 
























FREE 


Rules and 
court layouts 
for badminton 
or tennis are 
yours for the 
asking. 
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It’s unwise to pay too much... 
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but it’s worse to pay too little. 
When you pay too much, you lose a little money . 


. . that is all. 


When you pay too little, you sometimes lose everything, because 
the thing you bought was incapable of doing the thing it was 


bought to do. 


The common law of business balance prohibits paying a little 
and getting a lot. It can't be done. If you deal with the lowest 
bidder, it is well to add something for the risk you run. And if 
you do that, you will have enough to pay for something better. 


—JOHN RUSKIN 





BUY WHERE YOU SEE THIS SIGN OF THE NSGA MEMBER 


NATIONAL SPORTING GOODS ASSOCIATION 
23 EAST JACKSON BLVD. © CHICAGO 4, ILLINOIS 





CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





HELP WANTED 





Male, unattached, between ages 35-55. Salary 
$3,600 plus full maintenance to start. Right 
person can eventually assume major responsi- 
bility operation of home for aging blind. Must 
have good background of recreation or re- 
lated experience in institutional or agency 
setting. Permanent position, fringe benefits. 
Burrwood Industrial Home for the Blind, 
Arthur E. Copeland, Director, Cold Spring 


Harbor, Long Island, N. Y. 


if 
fen 


_ SOFTBALL STARS. feel they ar are going ng to 
. bat right when they bat 
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POSITIONS WANTED 





Recent college grad with major in recreation. 
Qualified instructor in sports, handicrafts, 
cultural activities. Military oblig. fulfilled. 
Military and YMCA recreation experience. 


CP25—RECREATION MANAGEMENT 





Director of broad recreation program for 
large manufacturer seeks position with greater 
opportunity. B.S. in business admin. Married. 
Acceptable salary $575 per mo. 
CP30—RECREATION MANAGEMENT 


Six years extensive experience as director of 
large company industrial recreation program. 
Other experience in personnel administration. 
Married, children, salary $8,500. 
CP-31—RECREATION MANAGEMENT 




















| betically by states and includes a brief de & 
scription 








RATHNGS TO WRITE FOR 


Institute Films Now on Rental 


The Athletic Institute’s popular instrye. 
tional slidefilms, covering 24 sports subjects J 
are now available on a rental basis from 
three branch offices of Ideal Pictures Corp, 

Rental fees per subject will range from 
$2.50 to $3.50 plus return shipping costs 
Previously, the 35mm sound and color slides 
were available only for 
ranging from $20 to $75. 

The series covers most major sports plus 
archery, camping, lifesaving, volleyball and 
many others. For additional information, con. 
tact any of these three offices: 
Ideal Pictures Corp., 233 W. 







purchase at costs 





42nd St. 





New 






York 36, N. Y.—58 E. South Water St.. Chi. ® 
cago 1, Ill—1840 Alcatraz Ave.. Berkeley. & 
Calif. s | 






Camp Directory 





More than 2.900 children’s camps are listed 
in the 1961 edition of the 





American Camp 





ing Assn.’s Directory of Accredited Camps. 
The Directory lists the camps alphe- 






of facilities, 
sponsoring organization. 
American Camping 
$1 plus 9¢ postage 


season, prices and 





{ssn.. Martinsville. Ind. & 






New Free Film Catalog 





The new 1961 spring and summer catalog 
issued by Modern Talking Picture Service 
lists more than 350 film titles made available 
on a free loan basis by commercial, indus 
trial and financial firms. 

Titled Pocket Guide to Free Films, the 
catalog is published twice a year to list new 
movies as well as to re-offer titles already 
available. Many of the film titles pertain to 
recreational interests. 

Most of the films are in full color, all are 
l6mm-sound varying in length from 15 to 3 
minutes. The catalog also lists the addresses 
of Modern’s 30 film libraries located 
throughout the country. 
Modern Talking Picture 
St.. New York 22. N. Y. 














3 E. 54th 


Service. 









Sports Equipment Catalogs 


Covering 





virtually every type of sports 
equipment made, three 1961 catalogs have 
| recently been released by Wilson Sporting 
| Goods Co. 

The Spring and Summer, Gateway to Goll 
and Tennis, and Fall and Winter books 
feature full ordering information in easy-to 
read form for purchases of team equipment! 
and uniforms. 

Wilson Sporting Goods Co.. 
| River Grove, Ill. 















2233 West St. 





| . 
Animal Lovers 


Eleven new government publications 
| animal raising for hobby or profit have been 
made available through the U. S, Gover 
| ment Printing Office. For details, write: 
| Supt. of Documents, Govt. Printing Office 
| Washington 25, D. C. 
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PLAY TO WIN WITH 
* 


Wilson Sporting Goods Co., Chicago 
(A subsidiary of Wilson & Co., Inc.) 





BOWLING WORKS FOR INDUSTRY AND BUSINESS... 


AIC) 


Summer and winter, night and day, bowling provides Rohr employees now participate in the company’s yea 

fun and relaxation for both men and women at Rohr ‘round bowling program. “It’s the best good-will builde 
Aircraft Corporation. Swing-shift bowlers roll from 1 to we've ever discovered,” says Recreation Director E. 9 
3 a.m.— and the company’s bowling program works  Hlulick. 

365 days a year—straight through the summer, thanks Yet, of all participation sports, bowling costs less t 
to modern air-conditioned bowling centers. Over 600 sponsor than any other organized all-year activity! 





The No.1 
Name 
in Bowling 
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